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SCOPE  

Sydney Fish Market Pty Ltd  (SFM) is  the largest market  of  i ts  k ind in the southern hemisphere;  

sourcing product both nationally  and internat ionally  and trading over 14,500 tonnes of  seafood 

annual ly  -  with up to 100 species traded every day.  

SFM is  also the pr inc ipal of  the s ite,  m anaging the tenancy of  several  wholesale and retai l  

outlets and three wharf  faci l i t ies ut i l ised by the local  f ishing industry and recreat ional boat ing 

community.  In the excess of  three mi l l ion vis itors are attracted to the s ite each year .  

PURPOSE  

Sydney Fish Market is  committed to providing a harmonious work environment that is  free from 

al l  forms of  harassment and unlawful d iscr iminat ion and one in which al l  employees have an 

equal opportunity to realise their  fu l l  potent ia l.  

This  pol icy exists  to  ensure that  Sydney Fish Market employees  understand what Equal  

Employment Opportunity (EEO) is ,  and to make clear the implications of  discr imination in the 

workplace.  
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¶  Each annual Greenhouse Gas Inventory report wi l l  be publicly  avai lable.  

¶  Reduce water consumed by SFM’s operat ions,  where pract icable.  SFM’s water  

consumption h istory wil l  be monitored and reporte d publ ic ly  on an annual  basis .  

¶  Minimise pollution generated from SFM’s operations which could have a s ignif icant  

impact on other land or marine based ecosystems.  

¶  Design energy and resource eff ic iency into new build ings.  

¶  Encourage a culture of  responsible environmental management with a commitment to  

continual improvement with SFM’s internal and external s takeholder’s  onsite.  

¶  Through targeted programs,  SFM wi l l  communicate to  a l l  employees,  tenants,  

contractors,  suppl iers and buyers so that they  understand the importance of  

incorporating environmental best  practice into their  business act ivit ies,  cons ider ing l ife  

cycle perspect ive.  

 


