Business Management System - POLICY

Environmental

SYDNEY FISH MARKET

[SCOPE |
Sydney Fish Market Pty Ltd (SFM) is the largest market of its kind in the southern hemisphere;

sourcing product both nationally and internationally and trading over 14,500 tonnes of seafood
annually - with up to 100 species traded every day.

SFM is also the principal of the site, managing the tenancy of several wholesale and retail
outlets and three wharf facilities utilised by the local fishing industry and recreational boating
community. In the excess of three million visitors are attracted to the site each year.

| PURPOSE |
Sydney Fish Market is committed to providing a harmonious work environment that is free from

all forms of harassment and unlawful discrimination and one in which all employees have an
equal opportunity to realise their full potential.

This policy exists to ensure that Sydney Fish Market employees understand what Equal
Employment Opportunity (EEO) is, and to make clear the implications of discrimination in the

workplace.
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f Each annual Greenhouse Gas Inventory report will be publicly available.

T Reduce water consumed by SFM’s operations, where practicable. SFM’s water
consumption history will be monitored and reported publicly on an annual basis.

f Minimise pollution generated from SFM’s operations which could have a significant
impact on other land or marine based ecosystems.

1 Design energy and resource efficiency into new buildings.

f Encourage a culture of responsible environmental management with a commitment to
continual improvement with SFM’s internal and external stakeholder’s onsite.

f Through targeted programs, SFM will communicate to all employees, tenants,
contractors, suppliers and buyers so that they understand the importance of
incorporating environmental best practice into their business activities, considering life
cycle perspective.
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